Marketing Precision

Understanding Customers

Effective communication is rooted in understanding and anticipating customer needs, preferences and behaviours.
Historical customer data provides a rich source of insight that can lead to compelling and effective marketing
strategies.

Transforming raw data into actionable insight about what works and what doesnt presents a challenge for all
marketers in today s fast moving business environment. CDMS recognise this challenge and have developed a

exible and responsive service that can either be integrated within an organisation s marketing processes, or called
upon as needed.

Discover Actionable Intelligence

The CDMS service has been designed to meet the real-life data mining challenges of today s dynamic business
environment. With the combination of our expertise and cutting edge technology, we can quickly turn customer
data into actionable marketing intelligence. That means immediate bottom-line bene ts to marketing, sales and
the rest of the organization.

Solve Real-World Marketing Challenges

Our analytic and modelling capability provides marketers with several different perspectives on the behaviour of
customers and prospects which can be used to re ne marketing precision and effectiveness.

Customer Valuation

Predict the monetary value and pro tability of a particular customer over time, giving organisations the power to
target desirable customers and best allocate marketing resources.

Segmentation

Identify and analyse attributes that drive customer behaviour. This is particularly useful to determine the speci ¢
attributes that differentiate customer groups enabling a transformation in communication from one-to-many to
one-to-few. Segmentation can be used to understand the behaviours of many groups such as:

buyers vs. non-buyers,

frequent buyers vs. occasional buyers,
category X buyers vs. category Y buyers
service vs. price

Understand and Anticipate Customer Behaviour

Understand and predict response  Pinpoint individuals most likely to respond to speci c offers, promotions,
or communications as well as those who are at risk of attrition.

Identify Cross-Sell Opportunities ~ Forecast what each individual customer is most likely to buy, and in what
order. This capability enables marketing, sales and service organizations to maximize sales from existing
customers by presenting the right offer to the right customer at the right time.
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Understand and predict churn  Identify how different individuals react to various events within the customer
life-cycle, and how changes in behaviour can signal opportunities and risks  providing invaluable insight to
guide organisations communication and service strategies.

A Flexible Extension of your Marketing Team

Utilising CDMS expert analytical resource can either form part of your long-term marketing activity through ongoing
support, or can by utilised to overcome short-term challenges.

Our analysts deploy a mix of cutting edge techniques and technology to deliver the insight and predictive inteligence
necessary to strategically allocate resources and maximise return on your marketing investment.

Technology:

CDMS Interact Model in-house developed, fully-automated modelling software, designed to rapidly
interrogate volumes of data to produce CHAID decision trees. Enables the prediction of Response, Value and
simple segmentation

Af nium Model - Af nium Model from Unica addresses the full range of data mining tasks. Complete set of
models based on linear and logistic regressions, back-propagation neural networks, CHAID and CART decision
trees, Na ve Bayes, RFM, and more, are generated and evaluated. Insightful reports detailing variable statistics,
model parameters, sensitivity, and results

Part of the end to end CDMS Intelligent Marketing Solution

Our analytic and modelling service is part of CDMS s overall Intelligent Marketing Solution enabling organisations to
improve the reach, quality and effectiveness of their communications. CDMS manage end-to-end customer and
prospect marketing, enabling clients to deliver the optimal customer experience, loyalty, and increased revenue.

Now, more than ever, successful business performance is rooted in understanding and managing behaviour at
an individual level. CDMS enable companies to nd, keep and maximise the value of their customers - through
application of our intelligent solutions.

We utilise our expertise and experience alongside the latest techniques and technology to provide services that can

be readily integrated with our clients business.

Intelligence: Analysis and Insight to identify and understand your target audience
Creative: Ideas, designs and new directions for effective communication

Data: Creating, enhancing, cleaning and managing your marketing database
providing a 360 view of your target audience

Communication: Campaign management and personalised multi-channel communication
to deliver the right message, to the right customer, via the right channel at the right time

Unica and Af nium are registered trademarks of Unica Corporation with the U.S. Patent and Trademark Of ce.

Af nium Model is a trademark of Unica Corporation. All other trademarks are the property of their respective owners.
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